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Eloqua Experience 2010 Markie Submission – Best Lead Nurturing
Do you have a sophisticated lead nurturing program that has measurable results? Do your programs make decisions that matter and result in actions that are compelling? Then tell us about it and you might take home the Markie.

· Submission deadline is July 30, 2010. 

· Submit your completed form to markies@eloqua.com.  
· Finalists will be announced on August 23, 2010.
· Winners will be announced on October 19, 2010.
Submitter Name: 
      
Submitter Company: 
      
Submitter Phone: 
      
Submitter Email:
      
Describe your Business: 

     
Who did your nurturing campaign target? (ex: customers, inquiries, late stage prospects, etc.) 
     
Describe the challenge you were trying to solve.

     
Describe your solution to the challenge and the steps required to implement.

     
How long did it take to implement your solution?

     
Did you design and execute the solution in-house or did you use the services of an Eloqua partner? If a partner, please share which one.

     
Share the measurable statics and response rates of your campaign.

     
Describe the soft (non-numeric) benefits and outcomes of your solution.

     
Do you foresee any additional benefits in the future?

     
If you have creative samples to share, please insert screenshots or links into this section, or submit an additional document.

     
Markie Award: Best Lead Nurturing
www.EloquaExperience.com
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